Understanding consumers' being well and stylishly dressed is a key for marketers' success in ever changing fashion industry. The purpose of this study is to identify the antecedents of dressing style. As antecedents, personal values and clothing-related variables were considered: this study included physical appearance, materialism, and individualism as personal values and quality conscious, price conscious, and brand conscious as clothing related variables. It was hypothesized that personal values influence dressing style both directly and indirectly through clothing related variables. Data were gathered by surveying university students in Seoul, using convenience sampling. Three hundred eleven questionnaires were used in the statistical analysis, exploratory factor analysis using SPSS and confirmatory factor analysis and path analysis using structural equation modeling. The results showed that all the fit statistics for the variable measures were quite acceptable. In addition, the overall fits of the model suggest that the model fits the data well. The hypothesized relationship test also showed that individualism among personal values directly influences dressing style and that only price consciousness among clothing-related variables influences dressing style. With respect to the relative importance, individualism showed the largest standardized regression weight. The results suggest effective product, price, and promotion strategies for marketers whose target market is style conscious consumers.
Quality conscious I make special effort to choose the very best quality products.
.87
In general, I usually try to buy the best overall quality. .86
Getting very good quality is very important to me. .83
When it comes to purchasing products, I try to get the very best or perfect choice. .82 Eigenvalue = 2.85 Total variance explained = 71.23 Cronbach's α = .87
Price conscious
The lower price products are usually my choice.
.83 I buy as much as possible at sale prices. .82
I look carefully to find the best value for money. .79 Eigenvalue = 1.98 Total variance explained = 66.11 Cronbach's α = .74
Brand conscious
Nice department and specialty stores offer me the best product.
.79
I prefer buying the best-selling brands. .78
The more expensive brands are usually my choices.
.74
The most advertised brands are usually very good choices. .72
The higher the price of a product, the better its quality. 
